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WATCH JESSE RUN AND TELL ME WHAT YOU SEE:
) A FIRST LO@k‘AT STUQENT PERCEPTIONS OF JESSE JACKSON'S
CANDIDACY

Because of'the‘overwhe]mingfy important role of the mass media-plays
in the Ameﬁicen political process, the Jesse Jack§6ﬁ’€;meaign for the
United States presidency signals a Yandmark point in the history of mainstream
Ame FCan po]itics.\ Since the reconstELction period, blacks have made several
attempts to run candidates and to form'independent political paﬁties Tike
the National L]bera] Party, the Negro Amer]can Political League the-Afro— .
American CounC11 the Colored-American Paqty and the M1ss1ss1pp1 Freedom
Democratic Party and others, (Ofpri, 1984; Allen, 1969) Until recently
blacks were hesistant to fun for efffce as meﬁbers of a-tradft1ona]
political party like the Democratic party. And in either mainst:éhm or-
idependent politics black candidetes were plaéued with 1imited campaign funds,
and a lack of media supporf, (Cayton and Drake, 1945). . L
The last few decades of the twentieth century ha;e\heraldEd’a "mare
assertive" pdﬂiticallconscipugness among b]ackef Proof of .this was
crystallized, in the emergence of the Jacksoe candidacy. Contemporary interest
in the Jackson campaign was high and widespread especially aftbr the "hoodman E
. . "Hymie" \\d "Farrakhan" jssues and after Jackson S respectable show1ng in the
New York end Penpsylvania primaries. Proof of the S)gnjficance and importance

3
of the camggidh also Hes in the recent statement made by pOlitical‘histqrian;

.

-

Jackson. \
* Scholars and journalists preddct that Jackson may turn out to be a ¥
\'{' . w
"president maker" because of his command of a large segment of the Black

vote. "According to Robert C. Smith and Joseph McCormick (1984) "Jesse
- ' } .
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Theodore White, that American politics will "never be the same" after Jesse . = .
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. ~ Jackson's campaign for the presidency and his political views are in

-

haﬁmohy with the 85 percent of black American voters who.respond to
A

domestic and foreign issues in a liberal-left way." And it is this -
black vote wﬁichican be a decis{ve factor in a presidential electioﬁ
year. 'Acconding to a recent report from the Joint Center for Political
Studiés (Cavanagh, 1984) the black vote was-partially responsible for th
nomination of-three récent presidential candidafes and the successful
;;iiglgn of two recent presidents. Cavanaugh gées on to repqrt tha£

"Over the past decade the most visible sign of black political progress

e

has been tHe stead; increase in the number of black office holders
" elected across the country.... The number of black elected officials has 4-
increased from 1,469 in 1970 to 5,606 in 1983." The recent successful///

campaign of black candidates in mayoral races in Detro{t, Chicago, Atlanta,
© N
"Newark, Washington, Los Angeles and Philadelphia further demonstrates the
F T .

important contribution of the black electorate in these cities.

Jesse Jackson's candidacy must be viewed within the context of the

!

black electorate -in America, their culture, myths, values, concerns and
. : l S 4 .
priorities. It must also be viewed in relation to Jackson's own personal

!

charismatic style and personality. Jackson's po]itiéal frieq@s as well
as his political enemies agree thqf he is a gifted orator. Along with
Muslim Minister Louts Farrakhan millions of blacks have comé to view
Jackson and his campaign in larger than life "messianic" tgfms.

According to Charles Larson (1983) this American myth:of the "messiah"
- : . - \
has roots deep in American soil. He explains that whenever 14!ge groups

N

of people perceive that they.are confronted withiadversity they look for

v a "messianic" leader or fi;’Fe to rescue them and to help reverse their .

circumstances. Jackson's deep rootf in the civil rights movement, his .
, e R
» ._ ,
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close association with Martin Luther King, Jr. (a h®jhly charismatic leader

<

of the civil rights MOQement) and his flamboyance and gifted §peaking‘

ability made him the logical choice for the role of,"savioﬁ" for the.

~ -

. ’ R } -
"dispossessed and downtrodden" in the 1984 presidentig] campaign drama.

< THE MEDIA'S ROLE: o

R Scholars have observed thyt the media play g key role in the produc-+

. o
tion and transmission of scenes from the political drama of a presidential

~ campaign. Graber (1980) suggests that what the media say aboutethe candi-
) . ~ , S

- " " dates becomes the information base for decision making by the electorate.

. While she agrees that the media highlight presidential qualitie§\relapive

-to a candidate’s “personality and "character" as well as his competence .
" - “a '
' to perform.presidential tasks, she goes on to say that over the years

candidates were most frequently "assessed in terms of iheir trustworth-"

“0

iness, strength of character and compassion (p. 158)." Thus, the critic

y

and student of media coverage of Jackson's cdmpaign would expect sgﬁéi:nia]
emphasi s to be given over to Jackson's personal qualities and tharacter.

One would also expect- this emphasis to be reflected in‘the perceptiontoxM
the electorate for which he has the widest appeal, the black electorate.
Jackson's guccess among the black electorate in major eastern cities
argues against the negative effects of media portrayals of the "Hymie".
quest?Tn and the "Farrakhan issde.™ In éther words, supporters of Jaﬁkson's
candidacy appear at first glance to be highly,resistant to negative medja

J.

In addition to his overwhelming popularity among blacks, Jackson has

portrayals.

also proven he has a special appeal to young voters. A Washington Post

article in November 1983 demonstrates Jackson's appeal to and concern for

’ -
% the young Qoter. Jackson appeafed before Black, Hisgpnic and White college
. . L}

L J

students at the University of Texas at Auspin,"a-"bfg predominantly white

’ -3- . .
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school in the heart ih;the conservative southwest " The reporter writes that
before Jackson's arriva] "students pressed their noses to the glass for
two\“burs waiting." He goes on to say that this situation represenfed

"one of those small magical momeﬁts th@t touch\g\presiQentia] camﬁaign“ and
speaks "volumes aBoUt where the campéign is ﬂeaded (Tay]orx 1983)."

This kind of example suggests that Jacksbn's campaign may. have significance
for youth as well as for %he mjnorities and the oppressed;

AGENDA SETTING AND POLITICAL SOCIALfZATION:

To study perceptions of the Jackson candidacy by blacks and young
people requires that we review thé l}terature dn agenda settiﬁg and politi-
. wca] socia]izatioﬁ. This research examines the direct and indirect natﬁre
of the effects of media on yéuna people's perceptions of political caﬁdi-

dates and.po1itica] issues. Clearly, much of the research reveals some

- “~

relationships, a]thouéh often the effects are seen to be mediated by

_ ¢
' Research on political socialization examines the influence of the.
s media throughout the entire lifespan of the individual:\ McCombs (1972)

e \

afgues that media agenda setting research "considered in terms of long

events or circumstances in the lives of the subjeets. ,/

:tgrm cognitive cHange cou]d be a fruitful approach to the study of
poNtical sotializatipn.“! . . , ’

Chaffee (197b) concluded that‘;edia use 11k; yoting.had an incremental
effect on young people's know]edge dur{ng a political campaign. In 6ther
;erS, “highimedia u;e’duripg,a given campaign predicted a large relative
~future gain in kﬂo@]edge'better that it éxpléined current knowledge."

This obser‘_vationI that media use plays a key role in cdgﬁitive and perceﬁ:

tual development of individuals is supported by Graber's research on the

relat}onship of media use to learning (1980{? Her research{ calls

1
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exposure was exceptionally positive,

L]
-
2
-

to the'impprtant distinction between the effects associated with tele-
.

vision and those associated with newspapers, that-there is great simi-
- <

lafity between media users' khow]edge of candidates and campaigns and

electioh information provided.by the media. And this similarity is

Ll 4

“greatest for peoﬁfe who use the media most and who Qely most heavily on

newspapers. Another study (Jacksbn—Beeck, 1979) contends that communi-
cation agents or media play an independent role in the 6olitical‘sociali—
zation of young people. Relative to subgroup variations, her findings

support the notion of differential effects of television and newspapers.

For those(young people from "re]ativgéy disadvantaged home environments

.

TV was a, negative antecedent of ipformation'and interests, but newspaper

" ) 13 * .
suggesting a compensatory funct1oq
-~ ¥

of newspapers with this subgroup.” On the other hand, "children from
better.backgrounds were not significantly affected either way b} mass
media exposure.” This study, héwever, underscored the overall importance

of  newspaper reading for young people's politicaT/socializatjon. .

. . . .(\ .
In andther study of young people who are filst time voters, 0'Keefe

/
and Liu (1980) raised similar questions about the role of iﬁterpersoné] 2

and mass communication in the political socialization of adolescents.

£y -

] n . v
When specffically examining the age variable, 0'Keefe and Liu found that

communication related variables affect the, voting dispositions of younger

first-time voters more than plder ones, "for whom other factors such as
previous election experiences" were more significant.
C]eanfy, the research ‘supports the notion that media has an impact

on the knowledge, interests and perceptions af young people.énd fir€t time

‘voters through a pfocessipf political socia]fzatipn.

This study on media agenda setting'and black college student's.
perceptions of the Jesse Jackson candidacy involves a convergence of

¥
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*gresearch on to black voter perceptions; black use of the mass media,
Black involvement in the political process, the political socialization of

young people and media agenda setting. It(js expected that these student's

[}

perceptions are related to their use of the media but it is also expected

that the use of different media will be reflected in variance in student

S knowledge as well as in their evaluation of the Jackson candidacy.

RESEARCH, QUESTIONS:

El

The study raises and attempts to answer-the fo]lowing(research questions:

LS

(1) What is the nature of student involvement in and commitment to the
S

-

Jackson campaignf (2) What is thg nature of student attitudes toward

. e
Jaekson's candidacy and (3) What is the relationship between student media
use, attitudes, knowledge and involvement in the Jackson campaign?

THE STUDY

% -

SAMPLE:
. During the first week of February, 1984, survey instruments were

distributed in 20 undergraduate speech cflasses at Howard Univeﬁsity, a .

predominantly biack!institution in Washington, D.C. The survey was
- - . {

. identified as being part of a larger project studying the Jesse Jacﬁgon
. 7 . \}
M

-campaigq{ Students were free to retain the questionnaiﬁj if they di&»npt
. ) -

wish to participate, and there-was no form of individually identifiable

information gathered in the process. Three hundred and sixteen completed

questionnairas were received in this initial sample.

1

*

In the first week of April, surveys were again distributed imthe

same undergriaduate speeth classes. Because it was nearing the end of the

semester and many classes were involved in oral presentations, several

teaching assistants failed to distribute questionnaires during the assigned

_ . »
period. Two hundred and eleven completed questionnaires were.received

-

from this second sample period.

A




Approximately 67% of the samp]e was fema]e with near]y 70% of the
3hmp1e entrolled in their first two years of co]]ege Th‘rty-eight
percent of the respondents yfre business majors, with only 13.3% of the
‘ them in phys}ca1(sciences. A very high proportion of the sample (82%)
reported that tﬁéy intended to vote in the November election. 0n1y‘5.4%
reported having no interest in the campaign, but more 25% of fhose respondr-
ing indfcated-that ﬁf;y had some degree of involvement in the Jackson
campaign. - : ; ' B '
When asked'about fheir med1ia use, réspondents in®cated a preference
for television over néwspapers with 52% idenfifying themselves as being .
"1ight" readers, whereas only 20% of ihe respondents descriged their

television newsviewing as "light". When asked to identify their daily paper,

The Washington Post wa§ the most popular (75%), with the Washington Times,

a more conservativé alternative published by the Reverend Sun Young Moon's
organization, beiﬁg identified by oniy 4.7%. USA Today, the multi-colored

“tabloid from Gannett was read by 7% of the sample while a similar proportion _

read the New York Times.

There was ng_significant change in the basic characteristics of the sample
’ 3

between the Febpfuary and April surveys. That is, there were no significant

-

differentgsuin_the proportion of women, various grade levels, interest or
invo]vement.in the campaign. There was however, a sigﬁifiéant decrease in the
proportion of the sample reporting USA Igggx_as their daily newspaper. ‘.
‘PERCEPTIONS OF. THE JACKSON CAMPAIGN:

Respondents were asked to evaluate 15 asﬁertiops aboyt Jesse 3ackspn and
the campaign (see Apbehdix_A). Their responses were peasured by_é Likert-type
;q§1e ranging in five intervals from Agree Very Strongly (scored as 5) to r
D%sagree Very Strongly (scqréd as 1). Table One presents- the means fdf:

-

~ o
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each assertion as computed for each sample period. T-tests were -

‘ -
‘performed as an estimate of the significance of the change which occured

during the period of primary electionsy—

ABOUT THE CANDIDATE:

s
Fifty-three percent of the respondents in the first sg:i:% agreed that
Jackson was honest, but a fairly large proportion (38%) reported that they

were unsure. This proportion changed little d&er the two months of priméries.

¥

A somewhat more dramatic change was observed with regard to perceptions of

Jackson's intelligence. In February, 43% of the reSpohdents reported
4 ) -

agreement with the assertion that Jackson was the most intelligent candidate.
. . . .

By April, fully 60% reported agreemeng (t-=4.25, p = .OOO). A similar change

was observed with regard to reSpondenﬁ perceptions of Jackson's relative
independence. By April, there had been a 12% increase in the proportion agreeing

-

that Jackson was the’mbét independent candidate (t = 2.83, p = .005).

-4

Respondents_tended to agjee that Jackson was anticulate (77%) and

knowledgeable about foreign affairs (79%). They j€nded to disagree that he was

involved in the campaién for personal gain_(63%7/6f that his campa%gn was
the most wef] organized (49%). Only their perceptidn of.the quality of

3 { ‘ ‘
his organization appeared to change between February and April.

CANDIDATE APPEAL:

Two iyems measured respondenf perceptions of the nature of JQCkSOA'S
~appeal, or the reality of his claim to .be part‘of a "Rainbow Coalition".

'-LFthy—f¥ve percent disagreed with the sta£ement that Qackson that appealed
prim};i]y to the black electorate, and thiswperception did‘nq} change *

measérably during‘the two months in which the résults—ﬁf‘pfimaries.were

available. Hdwever, 62% of the ressaﬁdents did agree in" February that-

o

Jackson's support came primarily from the "grass roots", and this propor-

tion increased‘by‘B% by April (t = 2¢13, p = .034). _
\ ( . .- 8_ * / A

1o




"CAMPAIGN ISSUES: )

'y

There were no significant changes in any perceptions of Jackson's positions
on four campaign issues.A/F?}ty—four percent of the respondents in Februa}y
agreed that Jackson had a progregsiVe position with regard to.women's rights,

* but,a sizeable proportion (40%5 were uk&gre of his position. Twenty-five
percent agreed that hg took a conservative positioﬁ regarding the-environment,

but more than half of the respondents were unsure of his position.. Similar

, C ¥
proportions of respondents who were unsure were -observed fd@r Jackson's position
rJ
with regard to business (63%) and communism (50%).
gPRESS COVERAGE : ‘ ‘ | .

In the face of}frequent complaints from the‘candidaté, and the widely
discussed case of a breach of t%%dition regarding'reporting "off the record"
comments-where Jackson was reported to have'referred to Jews as "Hymie" and
New York City as "Hymietown", there was a dramatic change in respondent
* perceptions of p;éss treatment. Whe}e 60% disagreed that Jackson was treated
fairly by the pres§'ib February, more than 83.1% dfsagreed with that statemgnt
in April (t = 7.23, p = .000). |

THE SOURCE OF PERCEPTIONS:

!

Table Two presen;é estimates of the relationship between media use,

_respondent interest in politics, their involvement in the Jackson campaign;\,\\

™,

—~——

and their percepgions of that campaign. For the'purposes of this intial
investigation, the more powerful Pearson's r was selected over non-
- ‘parametric alternatives.
Self descripffons of respondent newSpaper reading was generally unre-

lated to perceptions of” the candidate, candidate positions, or the candi-

_

« date's treatment by the press. The .coefficients in Table qu:gax be

intrepretéﬁxio mean that the heavier a respondent's use of newspapers,
’ »
-9-
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the.more likely they are to agree that Jackson has the most progressive
position toward women's rights, and to disagree that he favors tax relief
for busines. Newspaper readers tend also to agree that Jackson is
articulate. However, it is important to note at this point that none of
these relations remain significant when measured in the April survey.
. Television newsviewing appears to be somewhat more important as a source
of.perceptions of the Jackson campaign. The coefficients hay‘be anterpheted
to suggeit that the more heavi]y\respondents.engage.in television newsviewing,
the more likely they were to agree that Jackeon was the most honest, intelligent
and knowledgeable about foreign affairs."with the exception of the inte]]igehce
pehception, these relationships remained in April as well. Only a single issue,
Jackson's position regarding women's.fights,‘appeared to be related to the use
~
of television news, and the strength of this relationship declined by Aphil.
-Reported interest in politics was Seeh to be related to six more perceptions
than were seen to be related to television newsviewing. The strongest correlations
were seen hith perceptions of candidate positions oh‘issues. The coefficients
may be-ihterpreted to suggest that'the greater a respondent‘slinterest in
politics, the more likely they are to disagree that Jatkson favors tax benefits
for business, or that he holds a conservative position on envirohmehtal‘issues.
However, it §s only in the case of perceptions‘ot Jackson's-pdsitibn*regarding
business that the re]ationship rémains stable beﬁWeeN Febraafy and Ah%i]t
It 1s the respondents reported invo]tement in the Jesse Jacksoh; v
| campa1gn that emerges as the most 1mportant, and most stab]e 1nd1cator of
the]r perceptions of the campaign. Only perceptjons of Jackson's motives
and his relative 1ndependence reveal no 51gn1ficant assoc1at\onkw1th
'invo1vement in the campatgn. With few exceptiOns, the magnitude of the

coefficients for these comparisons are greater.than in any other case.

. : TR ‘ - .
Z As one might expect, involvement in the Campaign is related to perceptions

.'o ) Ty -10- , . ’ . AN o
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of the campaign organization. The more invo{ved~the respondents are in the
&ampaigq; the more likeiy they are tQ agree that the Jackson campaign 1is

the most well organized. In no case are the signs of the coefficients

Ve ¥
"different;;am other significant measures, or from those one would expect

.given actdﬁixkgpwledge of the Campaign. .

DISCUSSION

—r

This preliminary analysis had revealed sevefél interestfng, and perﬁapS‘
surprising dimensions of. the studént political agenda on a predominantly black
campué? Interest in the Jackson campaign is high. Attitudes toward the
candidate appear not to have been rigidly predetermined on the basis of sthdent
{dentification with an articulate, attractive black candidate. Instead, our
data reveal several perceptions of the candidate and the campaign which have
apparently changed over the course of the early parts of the campaign. Overall,
the direction of the change was toward even greater 1iking for and more positive"

L

evaluation of the candidate. X

We found considerable uncertainty about Jackéoﬁ;é pégition on fouémm
campaign issues, and this uncertainty was not generally reduced during the primary
election period. This may explain, in part, why we were unable to fina any
relationship between media use and the acceptance or rejection of propositions
regarding Jackson's position oné}hese issues. The significant changes observed

in student perceptions of the candidate between February and April may be

a reflection of the frequently observed tendency of the press to focus on

candidate style rather than the‘issues.: More conclusive interpretations will

have to awalt completion of X content analysis of the Washington Post and

te]evisioh news coverage of'the‘campaign during this period.
Similarly, we will have to await that-data in order to draw more confident

conclusions about some of the contradictory findings we haye reported. Fé?ﬁ

T -11-
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example; we note £hat the direction of change in perceptions of Jesse Jackson
are uniformly pésitive. .That 15,-Jackson was moré.1ike1y to have been
_seen as honest, intelligent, organized, experienced énd indepgndent in April
than he was in Fehruray. At fhe same time the greatest change in perceptions
was a changé in the student's view of press performance‘ The Students were
significantly Tess willing to descrise press treatment of Jagkson as fair

in April than they were in Februapy. Should an unfgir press be expected

to provide the kind of informat #n which would produce a net éain in candi-
.date appea]?-' I

The relatively Tow coefficiénts overall, and especially those for

relations between meqia usé and campaign pergeptions underscores the
diversity of‘influences on our understanding of Po]itica] rea]ities; While
the literature on po]A%ical cognitions, and on information holding in
i%ﬁ* general suggest that greater learning is associated with use of_print.

medié, the re]ative‘importance of television news fog this population
should not Pe intrepreted hastily. It should be noted that in those

Timited instances where television news viewing does appear to be associ-
ated with the formation of political views, these views are limited

almost entirely to candidate style rather than substance. It may be the
case as has been suggested by others, that the 1imi§s of the medium‘
/E?su1t in éven greater attention to "fluff" than is characteristics éf
the press in generai.

"The relatively high corre]atjons between campaign perceptions and

student interest in politics provides little insight into the process’ ?
through which perceptions of political campaigné are developed. Future

analyses will attempt to identifyﬁthe paths through which interest moves

ward the development of particular perceptions of a campaign.

~

-12-
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Quite understandably, involvement in the Jackson campaign provides
the most direct path to knowledge of not only candidate style, but;also
of the candidate's positions on specific issv and proposals. The r(i]ative ;
stability of the coefficients suggests that the influence of involvement :
did not change as events in the political environment changed'from day to
day. Whether involvement serves to modify the mediating effect of television
and Hewspaper use has not been addressed at this stage of our ana]ysig, but
| we ﬁave-ﬁb reason to believe that these forces are independent of each other.
We believe this study of the young black]’Tectorate will make a
significant contribution to our understanding of the role of média.in the
political process.- While it will address questions about the agenda setting
hypotheses in particular, its consideration of the ethnic and cultural basis
for the resistance of some beliefs to-ﬁedia—induced change will be worQh&

~y

of specific note in the future.

A2

A ]
\
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. ‘ TABL%‘ONE
. Perceptions of the Jesse Jackson Campaign (Means)
IS . /' ’ o

o~

Perceptions February Aprij

| t = Score
|, Black SN | -
Appeal 3.24 * 3.20 o .35
- Honesty . 2.33 v ' 2.22 _ 1.35
Personal Benefit 3.66 3.82 R Y3 |
Organized \ 2.50 ‘ T2.29 , 2.34*
Intelli gent 2.62 2.25 425k
Grassroots 2.33 2.14 2.13*
Experienced 3.80 3.50 ) 3,20k
" Pro-Women 2.31 ' 2.31 | .08
Anti-Environment ) 2.92‘ - 2.87 : ‘ .74
Independent . . 2.29 2.05 | - 2.83%*
Pro-Business R Y- ' -3.10 C .31
_ Pro-Communist . 331 - 3.35 T las - B
‘Articulate . 1.95 1.88 sl ‘
Fair Presg- 3.48 4,23 _ -7.23***
’ﬂ}oreign Affairs 1.87 1.85 .43
Knowled ge
*p< .05
**p < 01 | . .
***p < 001 -
) 2
. ,
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TABLE TWO
Relations between Media Use, Interest,-Involvement and Percéptions
T .of the Jackson Campaign (Pearson's R,) .

: _ Newspaper TV News Interest 1in Invol vement ~
iw_Perceptipn§_\ Reading ' Viewing Politics ’ in Campaign
_Appeal Limited F -.07" ~.02 C-09 L 17H%

" to Blacks t A - -.12 : -.09 -.07 -.11
" Honesty F ™ -.00 , +.14%* +,13** +, 21 *x*
. A -.03 +.16* . +.10 +.20%*
- * - ' Yoo
' Personal - F.  +.07 - +.03 +.07 +.07
Benef it A +.06 +.07 +,16% +.11
Organizeg F o +.02 +.07 -.02 418
e A +.02 +.11 +.04 +.20%*
Intelligent F +.01 VA +.14%% ¥, 19%w
: A +.07 +.11 " +.10 " .00
- Grassroots F . .00 ‘ +.01 +.13 +.07
: A +.03 +.11 +.10 .00
Experienced F +.03 ;\y///) +.12* | +.08 +,16%*
A .00 +.12* +,02 +.14%*
Pro-Women F +.12% +.19%** Y AL - 24%kx
- A .08 +.10 -.10 -.01
Ant - F -202 -.00 -, 19%** -, 19***
Environment A +.03 +.07 -.10 +.01
. T ' ') .
Independent F ~-.01 -.05 ¥ -.01 +.07 .
A +.93 +.08 +.06 +.06
Pro-Business F -.10* - +.08 { 23k ' - 14%x
’ A +.05 B} +.04 -.18** -.06
. ‘-' )
Pro-Communist F -.04 7 -.02 -.08 - 14**
A -.01 -.11 - 15% -.00
Articulate CF w0 T 407 155 - +. 28Rk
A -.01 ' .00 -.08 -.11
< Fair F -.06 o =.04 - 15%* - 1grrH
Press A -.07 ~ -.01 -.03 -.16*
Foreign - F -.07 +,17%* +.09 +, Igrrx
Affairs A +.03 ‘ +.18%** +,21%* L 17**
A = April * =p <.05
F = February , ** =p < .01 i
. *** = p < ,001
} =15« {



~ APPENDIX A - .
. JACKSON CAMPAIGN STUDY

. [ yuatrg 3 . . .
We would 1ike you to assist us in our analysis of this data by providing the following items of personal informatiof.
Indicate the appropriate description by underlining a Single response; or by filling in the blanks where appropriate.

Sex (male/female) Grade level (fresh/soph/junior/senidr/dthér) Major Concentration

Registered voter (yes/no) Intend to'&ote'in the November election (yes/no) Newspaper reading (none/1ight/medium/heavy)

3

Involvement in, the Jackson campaign (none/]idht/medium/héavy) Level of interest in politics (none/]ight/medium/heévy)

( N
" What do you see as the impiications of this campaign effort

Q

T

I3

Television news viewing (none/Tight/medium/heavy) Your daily newspaper(s)

Please “indicate your. agreement or disagregment with the following statements yy placing one’gf the following sets of
initials in the blank adjacent to each statement: AVS(agree very strongly), AS(agree somewhat), U (unsure),
DS (disagree somewhat), DVS(disagree very strongly)

Jesse L. Jackson... . : | | | ' g N
1. appeals.only to black voters 8. has the most proﬁressi&e position on w;men's rights
2. is-the most honest candidate ~ 9. takes a conservative position on environmental issues
3. is in the campaign for pérsona1 “ ™ 10. 1is the mos t independent candidate

economic and political benefits

o 11. supports tax and regulatory relief for business
4. 1s running a well-organized campaign p '
) 1 ) - 12. is soft on communism
5. is the most intelligent candidate 3 )
13. 1is the most articulate candidate

6. gets his sufport primarily from

the grass roots community o ' 14. 1is treated fairly by the press . s
7. is the most experienced canhdidate : 156. s know]édgeab]é about foreign affairs
what{do you feel is the most important thing in Jesse Jackson's favor ) o

A

What dq you feel is the most important thing standing in his way

What do you feel should be the most important consideration in
selecting a presidental candidate-~

-

L] -

fy other personal comment on the campaign

. - . .~ s w : . . -
18 e~ T .
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NOTE

-

S —

The-authoré‘express their appreciation to the fallowing Howard University

'students for,their ass®stance in coding data f his research project:
Desmond Brown, Yvette Ballantine, Vicki_Stevenson,\Remi Alamutu, Frank K.
Abney, Leo Givs and Angela Henderson. "\ : ‘)q‘
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